Response to Dr. Summerlin
Dr. Summerlin,
	Indeed, the current social media era has allowed people to freely post their opinions without having to take accountability for any negative outcomes of their words. This does not take away the fact that these comments can negatively affect the public image of an organization. Nonetheless, organizations can do various practices to ensure that they are primed for growth and sustainability regardless of circumstances amidst a global pandemic. As such, organizations can foresee changes by constantly scrutinizing the industry to identify any patterns or possible occurrences (Harraf et al., 2015). Furthermore, they can collect feedback from customers and other stakeholders to gain relevant information concerning market changes brought about by customer preferences (Harraf et al., 2015). Also, organizations need to create cultures that foster open communication to enhance free flow of information among their employees who can share both internal and external knowledge (Ahmady et al., 2016). Moreover, organizations should deliberately invest in infrastructure that enhances their access to knowledge, such as appropriate information technology systems.
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